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One of the highest-ever turnovers of Rs.20,009 crore achieved by CCI during FY 2024–25

Cotton Corporation of India hands over Rs.8.89 crore
dividend to Textiles Minister for FY 2024 - 2025

NEW DELHI, JAN. 22—
The Cotton Corporation of

India Ltd. (CCI), a Public Sector
Undertaking under the Ministry
of Textiles, yesterday presented
a dividend cheque of Rs.8.89 crore
for the financial year 2024–25 to
the Union Minister of Textiles,
Mr. Giriraj Singh, at a ceremonial
function held in New Delhi, in the
august presence of the Secretary,
Textiles, Ms. Neelam Shami Rao
and Joint Secretary, Textiles, Ms.
Padmini Singla. Mr. Lalit Kumar
Gupta, CMD, CCI handed over the cheque.

The Union Minister of Textiles appreciated CCI’s consistent
efforts and emphasized the importance of growth, efficiency,
transparency, and innovation in strengthening India’s cotton and
textile value chain. He underscored CCI’s pivotal role in ensuring
remunerative prices to cotton farmers under MSP operations while
maintaining equilibrium in the domestic cotton market.

Reviewing the initiatives undertaken during the year, the
Secretary, Textiles commended the management and employees of
CCI for their dedication and performance and reaffirmed the Ministry’s
continued support in achieving future milestones and enhancing
the global competitiveness of India’s textile sector.

The Secretary, Textiles further highlighted CCI’s backbone role
in scaling certified cotton in India. Nearly 97% of certified Kasturi
Cotton Bharat—1.51 lakh bales out of 1.58 lakh bales—was produced
by CCI, reinforcing quality assurance, traceability, and India’s
growing presence in premium global cotton markets.

During FY 2024–25, CCI achieved a turnover of Rs. 20,009
crore, marking one of the highest turnovers in the history of the
Corporation.

The dividend declaration reflects CCI’s strong financial
performance, operational efficiency, and its sustained contribution
to the Government of India, while fulfilling its mandate of safeguarding
farmers’ interests and ensuring market stability.
Strengthening MSP Procurement and Farmer Outreach

To ensure wider and more effective outreach under MSP
operations, CCI expanded its procurement infrastructure by opening

571 procurement centres across
150 cotton-growing districts,
compared to 508 centres in the
previous season. The liberalised
norms for opening procurement
centres have significantly
improved last-mile access,
particularly for small and marginal
farmers, while reducing
transportation costs and waiting
time.

Farmer empowerment
remained at the core of the Central
Government under MSP

operations through the Kapas Kisan Mobile App, with over 46 lakh
farmers registered. The app has transformed MSP procurement into a
transparent, paperless, and farmer-centric system, enabling self-
registration, advance slot booking, Aadhaar-linked payments, and
real-time SMS alerts at every stage—from registration and

ACIMIT members to
 exhibit at Colombiatex
MUMBAI, JAN. AN. 22—

Numerous Italian textile machinery companies will be attending
the upcoming Colombiatex, the premier trade fair for the Colombian
textile supply chain, held in Medellin from January 27 to 29, 2026.
This year’s edition further confirms the strong bond between local
textile manufacturers and Italian technology providers.

Despite a contraction in demand from the Colombian textile
sector during 2024, the South American country remains one of the
region’s key markets for textile machinery manufacturers. The most
recent data indicates a sharp trend reversal: in the first half of 2025,
Italian sales in Colombia reached 6 million euros, marking a +48%
growth compared to the same period of the previous year. Should
this growth rate remain steady, the value of Italian exports could
approach the record levels seen in 2022 (18 million euros).

“The Colombian textile and clothing industry has experienced
significant growth in recent years, supported by a technological
upgrading in which Italian machinery has often played a leading
role,” comments Marco Salvadè, President of ACIMIT. “For many
of our companies, Colombiatex remains an essential event on the
international trade fair calendar to strengthen the partnership with
Colombian textile firms.”

Following many past editions, ICE – Italian Trade Agency, in
collaboration with ACIMIT (the Association of Italian Textile
Machinery Manufacturers), will once again organize a national Italian
Pavilion in the Pabellon Amarillo for 2026.

Women queue from dawn
for GI-tagged Mysuru
silk saris in Bengaluru

BENGALURU, JAN. 22-(PTI)
The demand for authentic Mysuru silk drew women to the

KSIC showroom as early as 4 am on a working day, even though the
store opens at 10 am.

Priced between Rs 25,000 and over Rs 3 lakh, the saris are
prized not for their cost, but for their "quality and heritage".

KSIC’s Mysuru silk carries the Geographical Indication (GI)
tag, ensuring purity, while each zari sari bears a unique code and
hologram to guarantee authenticity, officials said.

"KSIC is the only organisation in the country overseeing the
entire silk production process—from reeling cocoons to weaving
silk fabrics of various shades and designs—all under one roof. We
use only high-quality natural silk and 100 per cent pure gold zari,"
the corporation notes on its website.

According to Karnataka Silk Industries Corporation, the zari
never tarnishes and retains its sheen even after years of use.

The showroom, on Kempegowda Road, issued tokens to those
in the queue, allowing only one sari per customer.

On Saturdays, the showroom stocks around 50 saris, which
are usually sold out by Monday morning.

Last week, it had 60 saris. "Barring a few high-priced ones, the
rest were sold out," a KSIC official told PTI.

Social media captured the frenzy, with user Rakesh Krishnan
Simha posting a video of the long queue and highlighting the ongoing
supply shortfall.

"KSIC holds the official production rights for Mysuru silk,"
Simha noted.

For many women, buying a silk sari at the showroom is not
just a purchase—it is a cherished tradition, a statement of heritage,
and a testament to Bengaluru’s enduring love for timeless
craftsmanship.
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TECOYA TREND, FRIDAY, JANUARY 23, PAGE 3.

KEN ENTERPRISES
Quality        Weave     Composition                          Ex-Mill

         Rate/Meter  (Excluding GST)
16*12 / 96*57 63" 3/1 TWILL 100% COTTON                       103.25
20*20 / 60*60 50" (CD*CD) 1/1 PLAIN 100% COTTON                          57.00
20 SLUB*20 SLUB / 56*48 63" 1/1 PLAIN 100% COTTON                          67.00
30 VISCOSE*30 VISCOSE / 52*58 63" DOBBY 100% VISCOSE                          49.75
40 VISCOSE*40 VISCOSE / 90*82 63" DOBBY 100% VISCOSE                          69.00
40*40 / 100*80 63" DOUBLE CLOTH 100% BCI COTTON                          69.25
40*40 / 100*80 63" DOUBLE CLOTH 100% ORGANIC COTTON 80.50
40 SLUB*40 SLUB / 108*106 63" DOUBLE CLOTH 100% COTTON                          93.50
40*40 / 56*44 63" 1/1 PLAIN 100% ORGANIC COTTON 43.00
40*40 SPDX / 96*72 74" RS 1/1 PLAIN 97% COTTON : 3% SPANDEX 87.00
40*40 VISCOSE / 84*64 63" 1/1 PLAIN 58% COTTON : 42% VISCOSE 54.50
50*50 / 88*84 63" DOUBLE CLOTH 100% ORGANIC COTTON 70.25
60*60 / 160*120 63" TRIPLE CLOTH 100% COTTON                       100.00
60*60 / 92*86 63" 1/1 PLAIN 100% BCI COTTON                          56.75
60*60 VISCOSE / 90*80 63" 1/1 PLAIN 53% COTTON : 47% VISCOSE 59.75
80*60 / 84*64 63" 1/1 PLAIN 100% COTTON                          47.25
80*80 / 92*86 63" 1/1 PLAIN 100% COTTON                          57.00
100*100 / 227*150 63" 4/1 SATIN 100% COTTON                       145.75
100*100 / 92*88 63" 1/1 PLAIN 100% COTTON                          69.00

KENNIGTON INDUSTRIES
Price in Rs. per Kg. - Ex- Bhiwandi

20/1 Poly Ring Spun Virgin 133+GST
24/1 Poly Ring Spun Virgin 137+GST
30/1 Poly Ring Virgin Knitting/Waterjet 144+GST
30/1 Poly Ring Spun Virgin weaving 141+GST
40/1 Poly Ring Spun Virgin Weaving 158+GST
40/1 Poly Ring Waterjet/ Knitting 162+GST
30/1 Poly Siro Compact (Warp) 180+GST
40/1 Poly Siro Compact (Warp) 198+GST
50/1 Poly Siro Compact (Warp) 213+GST
27/1 Poly Tiger Slub 156+GST
27/1 Poly Lousiana 45 Kg. 156+GST
30/1 Poly Vortex 143+GST
40/1 Poly Magic Lot.8022 163+GST
40/1 Poly Micro Magic Lot-803 163+GST
12/1 CP 52/48 Arrow 165+GST
16/1 CP 52/48 Arrow 170+GST
27/1 CP 52/48 ARROW 184+GST
30/1 Viscose Silver 190+GST
30/1 Viscose Vortex 196+GST
30/1 Lyocell Vortex 206+GST
40/1 Lyocell Compact 262+GST
30/1 PV Warp 168+GST
42/1 PV Warp 182+GST
20/1 Lyocell Slub NASA 270+GST
20/1 Lyocell Cotton NIMBUDA 260+GST
31/1 Cotton Lyocell Plain 237+GST
34/1 Combed Cotton Lyocell 240+GST
41/1 Cotton Lyocell Plain 257+GST
20/1 Milk (Cotton Lyocell (52/48) 255+GST
20/1 Ice (Cotton Lyocell (52/48) 255+GST
20/1 Butter (Cotton Lyocell (52/48) 260+GST
30/1 Amul (Cotton Lyocell (52/48) 280+GST
20/1 OTP ( Lyocell Linen 80/20) 375+GST
20/1  Chips Poly Cotton Linen 230+GST
20/1 Silvi Lyocell Cotton Linen 350+GST

100 % COTTON GREIGE FABRIC
(ALL COMBED COMPACT YARN)

Quality Weave  Ex BCI
Rate Rate
+GST

30 Compact x 30 Compact / 124 x 64  - 63" 2/1 83.00 86.00
40 Compact x 40 Compact / 120 x 96   - 63" 1/1 85.00 88.00
50 Compact x 50 Compact / 132 x 80 - 63" 1/1 76.00 79.00

STRETCH GREIGE FABRIC
30 Comp x 20 K Spandex (70d) / 160 x 90 GOL Dobby 73"  149.00
40 Comp x 30 Cw Spandex (40d) / 88 x 72 GOL 1/1  74" 87.00

CUT-CORDUROY GREIGE  FABRIC
40 Comp x 30 Comp / 84 x 130                   Corduroy  66" 114.00

JACQUARD DESIGN GREIGE  FABRIC
50 Comp x 50 Comp / 144 x 94 (On Loom) Jacquard 65" 143.00
with Name Writing Jacquard Selvedge.
60 Comp x 60 Comp / 110 x 88                  Jacquard  67" 123.00
with Name Writing Jacquard Selvedge.
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New Year Wellness & Fitness? Here’s How
Apparel Brands Can Help Consumers Reset

The wellness economy is one that “enables consumers to
incorporate wellness activities and lifestyles into their daily lives,”
according to the Global Wellness Institute (GWI). That includes
physical activity, spas, and wellness tourism.

In its 2025 report, the GWI says the global wellness economy
doubled since 2013, reaching a new peak of $6.8 trillion in 2024. And
that could mean strong business for apparel makers supplying these
sectors. Especially when it comes to natural fibers like cotton that
have their roots in sustainability.

“Cotton sweats in our collection have a soft brushed quality
that feels like cashmere and is easy care and practical at the same
time,” said designer Norma Kamali, in an interview with the Lifestyle
Monitor™. “Cotton is a lifestyle. It can be casual, and it can be
embroidered and luxury as well.”

Cotton pieces from the Norma Kamali Sweats Collections that
would work for wellness travel or cozy muscle recovery activities
include a “cocoon” cardigan, boyfriend puff jog pants, an oversized
shawl wrap, and the classic bomber 1980s sweatshirt.

 “The sweats collection is actually ready-to-wear and can be
worn with boots or heels and be dressed up or  for traveling, not as
sweatpants that you sweat in, but respectful travel clothing,” Kamali
said. “However, in the end, for the styles you want to sweat in or feel
cozy wearing on a wintery or rainy day there is nothing better than
cotton brushed terry.”

The most popular workout for U.S. consumers falls under the
“light workout” category, as 75 percent say they engage in walking
for exercise on a regular basis, according to the 2025 Global
Activewear Survey (n= 1,019). That’s followed by cardio training
(treadmill, stationary bike) at 54 percent, weight training (40 percent),
running (33 percent), hiking (27 percent), swimming (24 percent),
yoga/Pilates/barre (24 percent), dancing (22 percent), team sports
(20 percent), and cycling or mountain biking (19 percent).

The GWI notes the U.S. is the largest market for physical
activity[1], accounting for $407 billion in 2024, followed by China
($165 billion), the U.K. ($58 billion), Germany ($45 billion), and Japan
($37 billion.) The GWI breaks the sector down into three categories:
sports and active recreation, fitness, and mindful movement.

Sports and active recreation – which includes activities like
outdoor running, hiking, cycling and pickleball – account for the
most spending at $288 billion[2], according to the GWI. But
participation dropped during the pandemic and hasn’t fully recovery.
Instead, growth has been achieved through an increase in spending
by each participant. The fitness category, with a market size of $206
billion, includes gyms, fitness studios and hotel facilities. It has

seen participation return to pre-pandemic levels, but it also counts
streaming services, apps and at-home workouts. Mindful movement,
while the smallest category at $47.7 billion[3], has seen a healthy 6.9
percent growth since pre-pandemic. The GWI reports yoga has grown
rapidly in popularity since COVID, and Pilates “has also exploded in
popularity in recent years.”

Although COVID forced a decrease in sports apparel and
footwear spending, the GWI report says the category has now
exceeded pre-pandemic spending levels, reaching $407 billion globally
in 2024. “It is important to keep in mind that activewear/sportswear
is increasingly popular worldwide as daily clothing for an aspirational
lifestyle (not just for sports/fitness purposes), and this trend has
accelerated since the pandemic,” the report states.

The majority of consumers say activewear made of cotton is
best suited for hanging out at home (81 percent), running errands
(80 percent), and socializing (77 percent), according to the 2025 Global
Activewear Study. And most shoppers (77 percent) say cotton
activewear has met their expectations for exercising, as well. And
despite all the activewear made of petroleum-based synthetics, most
consumers prefer their activewear be made of cotton (51 percent),
followed by polyester (31 percent), rayon/viscose/Tencel (15
percent), or rayon from bamboo (3 percent).

The wellness movement also has participants thinking about
muscle recovery. Here, certain garments can come into play. In a
Science Direct article, author Jonathan M. Peake of the Queensland
University of Technology in Brisbane, Australia, presented
established and emerging strategies for post-workout recovery –
including the use of compression garments.

Nevada-based Ja-Vie makes an array of compression socks
that combine function and fashion.

“Ja-Vie socks are designed at the intersection of comfort,
support and everyday wellness,” said a Ja-Vie spokesperson in an
interview with the Lifestyle Monitor™. “Our compression socks are
made to be worn throughout daily life – whether someone is working
long hours on their feet, traveling, or simply prioritizing circulation
and comfort as part of a healthy recovery and post-activity routine.
Cotton is a preferred fiber for many of our customers because it’s
soft, breathable and gentle on the skin, making it ideal for extended
wear.

In a wellness context, cotton helps regulate moisture and
temperature while reducing irritation — especially important for people
with sensitive skin or those wearing compression socks for many
hours a day. We blend cotton with performance fibers to maintain
compression, durability and stretch, without sacrificing comfort.”

CCI achieves turnover of Rs. 20,009 cr in FY 24–25
Continued from Page 1 Col 4

procurement to bill generation
and payment.

Procurement operations
were being monitored through
Local Monitoring Committees
(LMCs)at each APMC,
supported by dedicated helplines
and WhatsApp numbers for
prompt grievance redressal.
Extensive awareness campaigns
through print, radio, social media,

and local-language outreach
have further ensured informed
and inclusive farmer
participation.
Digital Transformation
and Traceability

CCI has achieved100%
traceability of cotton bales
through its Blockchain-based
Bale Identification and
Traceability System (BITS),
enabling end-to-end tracking

from procurement to processing
using QR codes.

On the buyer side, CCI
enhanced Ease of Doing
Business through CotBiz, its
online Cotton Seed and Bale
Billing System. CotBiz facilitates
faceless, paperless e-auctions,
supported by real-time
dashboards, digital contracts,
invoices, and gate passes, fully
integrated with CCI’s ERP system.

Archroma and HeiQ Partner to Bring Revolutionary
Antimicrobial & Odor-Control Solutions to Textiles

MUMBAI, JAN. 22—
Archroma, a global leader in specialty chemicals towards

sustainable solutions, and HeiQ, a Swiss deeptech materials
innovator active in functional textiles and sustainable fibers, have
entered into a co-marketing agreement that combines their

complementary strengths to deliver advanced, planet-conscious anti-
odor and antimicrobial technologies to brands, retailers, and textile
mills worldwide.

Together, Archroma and HeiQ will provide brands and textile
manufacturers access to an expanded portfolio of high-performance,
sustainable effects, underpinned by global reach, application
expertise, and proven market innovation.

“This partnership marks an exciting chapter for Archroma and
HeiQ, and a huge step forward for the textile industry,” said Dhirendra
Gautam, VP Commercial, Archroma. “By uniting our global reach and
application know-how with HeiQ’s powerful innovation engine, we
are bringing high-performance, sustainable technologies to more
customers and accelerate the industry’s transition towards a more
planet-conscious textile value chain.”

“HeiQ has always been driven by a mission to pioneer deeptech
material innovation for people and planet,” said Carlo Centonze,
CEO of HeiQ. “Together with Archroma’s extensive network and
expertise, we are scaling our technologies globally, ensuring that
brands and mills can access functional, sustainable solutions that
enhance product performance while lowering environmental impact.”

The collaboration enables HeiQ’s advanced technologies to
be delivered through Archroma’s well-established global customer
network, making it easier for textile manufacturers to integrate
functional, compliant, and sustainable performance effects into their
products. The alliance is also about scaling innovation. Together,
we will empower brands and manufacturers to meet consumer
demands for hygiene, freshness, and sustainability.
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