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ICAC releases 2025/26
world cotton projections

By Our Staff Reporter
MUMBAI, JUNE 09—

The ICAC's 2025/26 season
projections are holding steady as
we begin June, with cotton
production and consumption
projected to be around 26 million
tonnes and 25.7 million tonnes,
respectively, while trade is
forecasted to rebound to reach
9.7 million tonnes.

In terms of production by
region, we are posting upward
revisions for Brazil, USA, and the
West African region — but they
are likely to be negated by slight
reduction from China in 2025/26.

After China's exceptional
yields of 2257 kg/ha — the
highest levels ever recorded —
the ICAC projects that China will
produce about 6.3 million tonnes
of cotton, which is slightly less
than the current season but still

the most in the world.
Consumption is expected

to remain under pressure, given
the upcoming tariff escalations,
regulatory concerns, and fiber
market competition.

World cotton trade is
projected to rebound by 2% to
reach 9.65 million tonnes due to
increased stocks from the current
season and projected mill
demand, but trade deals and
tariffs may have an impact on the
cotton trade next season.

The Secretariat's current
price forecast for the 2024/25
season average A Index stands
at 81 cents per pound. For 2025/
26, the preliminary price forecast,
based on current supply and
demand estimates, ranges from 56
to 95 cents per pound, with a
midpoint of 73 cents.

Colorjet Group achieves
ISO 26000:2010 Cert.

By Our Staff Reporter
MUMBAI, JUNE 09—

ColorJet Group has
achieved another milestone —
the achievement of the
prestigious ISO 26000:2010
certification - underscoring its
steadfast commitment to socially
responsible and sustainable
business practices.

Unlike conventional
certifications that focus primarily
on immediate commercial
benefits, ISO 26000:2010 stands
out as a global standard
recognizing a company’s
dedication to ethical governance,
community engagement, and
sustainability.

For ColorJet, this journey
was never about financial gains;
instead, it was about embedding

discipline, adopting a systems-
driven approach, and integrating
scientifically sound processes
into everyday operations.

“Not every organization
chooses to pursue such a
demanding path,” said Mr. M.S.
Dadu, Chairman of ColorJet
Group. “For us, it was a natural
extension of our core
philosophy— continuous
improvement, responsible
growth, and excellence in
execution.”

The certification was
awarded after  a r igorous
evaluation across 99 critical
parameters, culminating in a
resounding validation of the
company’s systems, practices,
and long-term vision.

Epic & Creative announce formation of Spectra JV
aimed at setting new apparel mfg. benchmarks

By Our Staff Reporter
MUMBAI, JUNE 09—

Epic Group has taken significant step forward in its commitment
to innovation, sustainability, and growth in the apparel industry.
Under the guidance of its Chairman, Mr. Ranjan Mahtani, and in
collaboration with Creative Group, led by Chairman Mr. Vijay Agarwal,
Epic Group has announced the formation of Spectra - a joint venture
that aims to set new benchmarks for apparel manufacturing in India.

It may be noted here that the Spectra journey began with a
non-binding Memorandum of Understanding (MOU) on January 9,
2025, and has now culminated in a formal shareholder agreement.
The partnership is backed by an initial investment of USD 15 million,
with a vision to achieve Rs. 500 crores (USD 60 million) in the coming
years.

The first project under the Spectra banner is a state-of-the-art
Denim & Bottoms manufacturing facility, with a production capacity
of 700,000 units per month. This facility will not only be one of the
largest of its kind in India but also position the country as a key
player in the global denim market.

At Spectra, Epica and Creative are deeply committed to driving
progress while prioritizing sustainability, innovation, and community
development. Key highlights of our initiative include:

* Sustainability at the Core: Spectra operations will leverage
green energy, ensuring a minimal carbon footprint.

How Trump’s trade war
is supercharging

fast fashion industry
By Mona Mashhadi Rajabi, Lisa Lake, Martina Linnenlue

SYDNEY, JUN 9 (THE CONVERSATION)
When US President Donald Trump introduced sweeping new

tariffs on Chinese imports the goal was to bring manufacturing back
to American soil and protect local jobs.

However, this process of re-shoring is complex and requires
years of investment and planning – far too slow for the world of
ultra-fast fashion, where brands are used to reacting in weeks, not
years.

Many clothing companies started to move production out of
China during Trump’s first term. They relocated to countries such as
Vietnam and Cambodia when the initial China-specific tariffs hit.

This trend accelerated with the newer “reciprocal” tariffs.
Instead of re-shoring production, many fashion brands are simply
sourcing from whichever country offers the lowest total cost after
tariffs. The result? The ultra-fast fashion machine adapted quickly
and became even more exploitative.
From Guangzhou to your wardrobe in days

Platforms such as Shein and Temu built their success by
offering trend-driven clothing at shockingly low prices. A USD 5
dress or USD 3 top might seem like a bargain, but those prices hide

Continued on Page 4

* Empowering Communities: Spectra will create 3,000 jobs
initially, expanding to 10,000 jobs over time, harnessing the talent
and potential of India’s workforce.

* Driving Innovation: By introducing advanced manufacturing
practices, Spectra saim to set new standards for excellence in the
apparel industry.

* Long-term Impact: Spectra aspire to build a sustainable future,
Continued on Page 3


